HERE ARE SOME BANFF NATIONAL PARK FACTS TAKEN FROM THE BANFF NP MASTER PLAN.

Each section is numbered sequentially and everything in quotation marks is directly from the plan. Highlighted areas are most pertinent!

Please read on!
  

2.3 Park Policy and Land Use
“The extensive infrastructure required to meet the needs of a growing number of visitors has fragmented the landscape and disrupted habitat connectivity for critical species such as grizzly bear and wolves.”
 

“Alterations due to highway and railway construction have affected aquatic resources and caused the loss of many naturally flowing streams in the park.”
 

2.4 Human Use
“The number of visitors to Banff National Park has tripled since 1970. Between April 1995 and March 1996, approximately four million people visited the park. At the same time, an estimated four million people passed through the park on their way to another destination."
 

"Backcountry use has declined from a peak of 20,300 user nights in 1975 to 18,000 user nights annually."
 

2.5.2 A Vision for Banff National Park
Key Themes:
"Appropriate businesses evolve and operate along aesthetically pleasing and environmentally responsible lines. Innovative ideas, designs and technology are emphasized when providing services, including education, transportation, waste management, and other infrastructure."

 

 

5.2 A place for Heritage Tourism
 

Section 5.2 of the Banff Master Plan speaks to the place of tourism in park management. Terms and concepts like "World Tourism Organization", "Banff National Park as a sustainable tourism destination", "Heritage Tourism Strategy". 
 
The stakes for wildlife and habitat are high, as shown by this statement: "a tourism industry that sacrifices the integrity of the natural environment for short-term economic gains will quickly lose its competitive advantage in a marketplace that is increasingly demanding quality and authenticity".  

 

The Heritage Tourism Strategy aims "To encourage and develop opportunities, products and services consistent with heritage values.".  Steps to achieve this include: "The measurement of the market potential for heritage tourism activities, services and products and the development of tourism marketing and advertising that focuses more specifically on the heritage values of the area." Steps also include "The packaging of new heritage activities, products and services that highlight the area's special story and combine heritage activities, attractions and services with transportation and accommodation."
 

5.2.4 Banff National Park’s Market Position
“Authenticity and quality are two of the most important considerations when people choose a holiday destination. As global markets change, sophisticated travellers are becoming more interested in ecotourism, cultural tourism, soft adventure and educationally-oriented travel. These alternatives to mass tourism are the travel products of the future."

 

As regards marketing, here is a particularly worrying statement:

"These trends express themselves in the growth of the Culture/Nature, and Touring/Outdoors segments of Canada's international and long haul markets. Banff National Park should focus its marketing efforts on these segments. The park should promote opportunities for exploration and adventure; discovery and learning; appreciation, enjoyment and celebration. This will require target marketing, especially for the shoulder season, and should make use of a variety of messages appropriate for the markets and venues.”
 

5.3 Visitor Services
"Banff National Park offers a variety of modern conveniences including first class accommodation, theatres, ski resorts, museums, entertainment, and restaurants. Visitors can enjoy sightseeing, alpine and cross-country skiing, hiking, horseback riding, watching wildlife, cycling, canoeing, kayaking, golfing, fishing, hot springs and spas, shopping, dining, educational programs, and a myriad of other activities. Forty-seven hotels, six hostels, twenty-seven bed and breakfasts and four backcountry lodges offer accommodation to suit any taste."
 

5.5 Frontcountry visitor accommodation outside the communities

 

"The park's 13 campgrounds have a total of approximately 2,500 sites; three overflow camping areas are open in the summer. There is a group campground at Castle Meadows. Tunnel Mountain Village II, Lake Louise trailer campground and Mosquito Creek are open year-round. While frontcountry camping remains a popular activity, the number of campers has declined since 1979."
 

5.6 Effective Human Use Management
5.6.1 Introduction
"More than 95% of visitors remain in frontcountry areas near the park’s roads. They visit the famous viewpoints and enjoy day hikes and the day use areas. A wide variety of overnight accommodation is available in the communities of Banff and Lake Louise, in the Bow Valley and along the Icefields Parkway."
 

"Most of Banff National Park is managed as wilderness in which natural processes can proceed with minimal human interference. Visitor numbers are low and people can experience freedom, solitude and challenge. Facilities such as trails and campgrounds vary in nature, from well maintained in popular accessible areas to rustic in more distant areas. Random use is permitted in the remotest parts of the park."

 

"Human use management is the direction and guidance of people, their numbers, their behaviour, permissible activities and the necessary infrastructure. The objective of human use management is to allow people to enjoy a national park without damaging its ecological integrity."

 

"Currently, there is little direct management of human use in the park. Given the park’s realities – a fixed land base, the ecological sensitivity of many areas and long term growth in the number of visitors – more active management of use is unavoidable. The type of management will vary depending on concerns. Existing low levels of use will be maintained in distant backcountry areas while popular attractions will continue to be managed for large numbers of people. Banff National Park must also work more closely with partners in the surrounding region to provide a wide range of appropriate visitor opportunities in the shared ecosystem."

 

What follows, quoted from the Banff National Park Master Plan, is a powerful statement against a National Park for the Flathead:

 

"Human use of the park has affected wildlife in many ways. These include:


1. Animals are killed. (e.g., as the result of collisions with vehicles or trains). 

 

2. Wildlife are reluctant to use their natural and best habitat because of the presence of humans; or wildlife become accustomed to being near humans. Both these situations can lead to the death of animals. 

 

3. Development or the presence of large numbers of people disrupt or destroy wildlife movement corridors. 

 

4. The quality of the habitat changes as a result of human-caused disruptions to natural processes (e.g., fire, flooding).”

 

 

5.6.2 A framework for the Conservation of Grizzly Bears
 

"Those responsible for grizzly bear management in the Alberta, British Columbia and national park portions of the Central Rockies Ecosystem (CRE) agree with the goal of maintaining a non-declining grizzly bear population. This will become increasingly more challenging because grizzly bears in the Alberta portion of the CRE, including Banff National Park, live in one of the most developed landscapes in North America where the species still survives. Adding to the challenge is the fact that grizzly bear habitat in the CRE is naturally fragmented by rock and ice. Extensive linear developments such as highways, and railways follow valley bottoms and further fragment and stress bear habitat and populations."

 

"Parks Canada is seeking to be proactive in developing a strategy and actions to avoid a decline in the population. Parks Canada will work collaboratively with adjacent land managers to meet common objectives."

 

"Predictability of human activity helps bears to avoid people. Fewer bear conflicts, human caused mortalities and human injuries occur when human activity is more predictable in terms of location and time. The Human Use Management Strategy is important for managing human activity to enhance the conservation of grizzly bears."

 

"Secure habitat is where grizzly bears have a low probability of encountering people. In secure habitat, grizzly bears can feed with little human-caused disturbance and maintain their wary behaviour. The CRE has had extensive loss of secure habitat for many decades, including inside Banff National Park. This has primarily been due to fragmentation caused by increased access encouraging widespread human use. "

 

"Parks Canada’s objective is to prevent further decline in habitat effectiveness in all areas of BNP and to increase habitat effectiveness, especially in core reproductive areas."

 

The Park's plan to protect bears includes the following key actions, which if we read between the lines show that Banff Park is bad for bears:

 

"1. Emphasize decreasing human caused mortality of adult and sub-adult females, as well as providing for their security, in order to improve cub survival and recruitment, reproductive capacity and ensure wary offspring. 

 

2. Continue to strive to meet the objective (see Section 3.11) of reducing the number of grizzly bears killed as a result of human activity to less than 1% of the population annually. Other indicators are provided in section 5.6.3, Key Action #26. 

3. Reduce the frequency of human-grizzly bear interaction, thus reducing the potential of habituation and the probability of human-caused grizzly bear death or human injury.

4. Management strategies will be applied to the three concentrations of female bears with the overall goal being a net contribution of wary bears. Actions will lead to: improved habitat quality, maximizing access to habitat, improved security, minimizing human disturbance events, and enhancing the ability of wildlife to move through the area.

5. Prevent further decline in habitat effectiveness and strive to improve effectiveness, concentrating on the core areas for females. This includes habitat restoration and managing impacts of human use.

 

6. Improve the security of home ranges, allowing bears to feed in the relative absence of humans to promote the wary behaviour considered desirable.

7. Continue to work with adjacent land managers to maintain, and if possible improve, the connectivity of the grizzly bear population to adjacent populations by maintaining a secure, accessible landscape with high quality dispersal linkages.

 

8. As part of highway upgrading, introduce mitigations to enhance wildlife movement and reduce mortality. 

9. Support public education and interpretive programs to increase the understanding of park visitors with respect to the impact of their behaviour on grizzly bears.

10. Continue to work with other agencies to monitor the grizzly bear population. Develop a long-term monitoring strategy to ensure that actions are taken to maintain the long-term viability of this species.

 

11. Implement changes outlined in the Human Use Management Strategy to improve security, habitat effectiveness and the survival rate for grizzly bears.”

